
DON’T MISS THIS EVENT!DON’T MISS THIS EVENT!
Fall SeminarFall Seminar
October 16thOctober 16th

Douglas County FairgroundsDouglas County Fairgrounds
Castle Rock, COCastle Rock, CO

 THE ROCKY MOUNTAIN HALF-TIME
AN OFFICIAL PUBLICATION OF THE 

COLORADO SPORTS TURF MANAGERS ASSOCIATION

FALL 2018

Feature Article...Feature Article...
Plant-Based Infi lls GainPlant-Based Infi lls Gain
Traction in Turf MarketTraction in Turf Market



8000A E-Cut™ Hybrid Mower
• TechControl™ Display locks in 

performance and uptime
•  

horsepower
•  

hydraulics from reel circuit
•  

COLORADO SPRINGS
 

PARKER
 

www.PBEquip.com. ELIZABETH
 

Infield Mixes

Warning Tracks

Sports Clay

Laser Grading/Lip Repair

Mound Construction 

Aeration

Topdressing

Professional Installations

Free Field Audits

Maintenance Programs

Better on athletes. Even Better on your bottom line. 

• 

•  

               YOur turnkey solution for athletic sports fields.

AllAmericanSportsMaterial.com    |   Bill Schell  970.539.1418   |   Sean Lydon  970.573.9047    |    Tom Martin  970.371.2985

Your vision. our material.
organic lock pathways



FALL 2018  • THE ROCKY MOUNTAIN HALFTIME     1

PRESIDENT
John Frankenfeld, CSFM
Town of Erie Parks and Rec.
150 Bonnell Ave.
Erie, CO 80516
Work: 303-926-2890
Cell: 303-990-3511
Email: jfrankenfeld@erieco.gov

PAST PRESIDENT
Steve Shoultz
Douglas Co. Parks, Trails & Bldg. Grounds
9651 S. Quebec Street
Littleton, CO  80130
Work: 720-933-0452
Email: sshoultz@douglas.co.us

VICE PRESIDENT
Gabriel Aksamit
City of Boulder
5200 Pearl Street
Boulder, CO 80301
Cell: 303-441-3407
Email: aksamitg@bouldercolorado.gov

COMMERCIAL OFFICER
Jeremy Potestio
Potestio Brothers Equipment
19020 Longs Way
Parker, CO 80134
Cell: 303-829-8170
Email: jeremyp@pbequip.com
Website: www.pbequip.com

COMMERCIAL OFFICER 
ELECT
Jay Hayes
Pioneer Athletics
Cell: 720-347-8114
Email: jhayes@pioneerathletics.com
Website: www.pioneerathletics.com

EXECUTIVE DIRECTOR
Christi Clay, CSFM
JEFFCO Athletics - NAAC
19500 W. 64th Parkway
Golden, CO  80403
Work: 303-982-7281
Cell: 720-935-3840
Fax: 720-536-8021
Email: cdclay@jeffco.k12.co.us
Email: christi.clay@comcast.net

DIRECTORS

Josh DeJong
Platte Valley Schools
501 Clark Street
Kersey, CO 80644
Work: 970-336-8500
Cell: 970-590-4989
Email: jdejong@pvre7.org

Darrold Hughes, CSFM
Colorado College
230 W. Uintah
Colorado Springs, CO 80903
Cell: 719-243-2825
Email: dhughes@coloradocollege.edu

Chuck Klafka
Douglas County Parks, Trails, & Grounds
9651 S. Quebec Street
Littleton, CO 80130
Work: 720-733-6984
Email: cklafka@douglas.co.us

Abby McNeal
City & County of Denver
678 S. Jason Street
Denver, CO 80223
Work: 720-660-4056
Email: abby.mcneal@denvergov.org

Kellen Stark
Colorado School of Mines
1500 Illinois St
Golden, CO 80401
Cell: 573-517-1383
Email: kelstark@mines.edu

CSTMA Board of DirectorsTABLE OF CONTENTS   

FALL 2018

The Rocky Mountain Half-Time 
is published quarterly by the 

Colorado Sports Turf 
Managers Association

www.CSTMA.org

CSTMA
4255 S. Buckley Road #426

Aurora, CO  80013

Editor - Grabriel Aksamit
Email: aksamitg@bouldercolorado.gov

President’s Message . . . . . . . . . . 2

Photo Quiz . . . . . . . . . . . . . . . . . . 3

Plant-Based Infills
Gain Traction in
Turf Market . . . . . . . . . . . . . . . . . . 4

5 Benefits of Core Aeration
from UMass. . . . . . . . . . . . . . . . . 10

Understanding Feedback
on Social Media . . . . . . . . . . . . . 12

Q&A Member Profile . . . . . . . . 14

Q&A  Commercial Profile . . . . 15

Effective Irrigation
Scheduling. . . . . . . . . . . . . . . . . . 16

Winter is Coming. . . . . . . . . . . . 18

Social Media Connection . . . . 20

Environmental Facility
Certification Program . . . . . . . 22

Still Hard to Predict Which
Horses Will Take to 
Synthetic Surfaces . . . . . . . . . . 23

2018 CSTMA Scholarships . . . 22



2 THE ROCKY MOUNTAIN HALFTIME • FALL 2018

President’s Message
John Frankenfeld, CSFM, Town of Erie Parks and Rec
President CSTMA Chapter     

For as long as I can remember, 
turf managers are judged on 

how green the turf is, this has been 
the case from when I worked in the 
golf course industry and it holds 
true today in sports turf. For years 
research has shown that fall fertil-
ization is of monumental benefit for 
turf. It helps turf hold its green col-
or longer into the season and pro-
vides food and energy storage for 
early spring color. Along with sound 
aerification and broadleaf herbicide 
applications, you generally have 
a recipe for success for passive 
turf.  The real reason most of us 
should be judged is how our fields 
play and respond to wear patterns 
and recovery time. For me, there is 
nothing more gratifying than hold-
ing a major event through extreme 
temperatures, with heavy play, and 
at the end of the week the field’s 
looks like the same as at the begin-
ning of the event. More importantly 
no injuries, dis-satisfied players and 
coaches. Most of us have hosted a 
week long soccer, baseball or heavy 
use sporting event of some kind. 
There is a process, a program if you 
will that we follow to get the fields 

that way, it just doesn’t happen by 
adding water. There are many ways 
to incorporate a sound sport turf 
program, most of us go at it dif-
ferently and that is ok, I constantly 
encourage my staff to try new 
things, try different approaches, 
as long as at the end of the day we 
are providing safe and top notch 
playing fields.  My experience in the 
field may not pass off as scientific 
research but I am from the thought 
that education, effort in conjunc-
tion with a solid work ethic, you will 
go a long way in life, (don’t forget 
common sense).  

Recently I was blindsided by a 
comment from an old aquaintence, 
they said “your job isn’t that hard, 
all you do is add water and it turns 
green”. I was taken aback somewhat 
from the comment. For those of 
you that know me, know that I don’t 
get upset that easy, but that time I 
did. I explained what we actually do 
in detail and after listening to myself 
I thought wow that is some pretty 
cool stuff. The individual apologized 
and said they had no idea on what 
goes into maintaining sports turf.  

Be leaders and brag on yourself and 
your staff about what you do, get 
the word out that we are profes-
sionals. The image of turf managers 
has come a long way; however, we 
still have more to go. My message is 
to encourage all of you and be very 
proud of what you do. Also, please 
take the time to nominate any 
sports fields that you have noticed 
this season for Field of the Year 
through our organization. 

 I also want to touch on our upcom-
ing event at Douglas County. Last 
year’s event was a huge success 
and encourage all to register for 
the upcoming event. We will have 
more training sessions and you will 
have the opportunity to meet one-
on-one with our vendors to view 
equipment demonstrations.  Also, 
we are very excited to have with 
us, Barbara Churchill, an inspiring 
presenter that mixes humor with a 
powerful message for working men 
and women. Hope to see you all 
there!
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If you would like to submit a photograph for the Photo Quiz please send it to  
CSTMA, 4255 S. Buckley Road #426, Aurora, CO 80013 • call 720-935-3840 or email christi.clay@comcast.net.  

If your photograph is selected, you will receive full credit.  
All photos submitted will become property of Colorado Sports Turf Managers Association.

CSTMA Photo Quiz
Can you identify this sports turf problem?

Problem:  A crater like dent in the synthetic turf with a large 
amount of infill displaced.

Turfrgass Area:  West goal line of a synthetic turf field 
(crumb rubber infill)

Location: Colorado School of Mines - Campbell Field at 
Marv K Stadium

see answer on page 24

AHEAD OF THE GAME
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The driving question for synthetic 
turf manufacturers has long been, 

“How do we build fields that best 
mimic natural grass?” But an increas-
ing number of companies — not only 
turf system manufacturers, but others 
that don’t deal directly in the market-
ing of turf fibers — are asking a dif-
ferent question, “How do we replace 
crumb rubber as an infill?”

Many are circling back to nature itself 
for the answer, as materials such as 
cork, coconut fibers, walnut shells 
and olive pits are being reconstituted 
into infill materials that some claim 
outperform crumb rubber while 
sidestepping many of crumb rubber’s 
negatives.

“Let’s say you’re looking into putting 
in a new field, and I lay out all the 
different options in terms of infill 
products on the table without telling 
you what their price is,” says Adam 
Coleman, general manager at infill 
supplier USGreentech, which offers 
a ground walnut shell blend as one 

infill alternative. “I’m pretty confi-
dent you wouldn’t gravitate toward 
crumb rubber. It’s hot, it’s dusty, it 
smells, you don’t know what’s in it. 
There’s not a whole lot of redeeming 
qualities to that product other than 
it’s cheap and it can be regionally 
sourced. Beyond that, it doesn’t have 
a lot of upside.”

Nonetheless, crumb rubber domi-
nates the current U.S. synthetic turf 
landscape, dotted with an estimated 
10,000 to 12,000 fields, according to 
Dan Bond, president and CEO of the 
Synthetic Turf Council, a member-
ship-based advocacy group. “Over 

90 percent of those fields have 
crumb rubber infill, and the other 
infills — the coconut, the EPDM, the 
virgin rubber, thermoplastics — are 1 
to 2 percent,” Bond says. “It’s a very 
small market share. It’s growing, but 
it certainly is not going to overtake 
crumb rubber in five years.”

One purveyor of plant-based organic 
infill products — in this case, cork 
combined with coconut fibers — is 
slightly more optimistic. “The market 
has been growing exponentially over 
the past three years,” says Domenic 
Carapella, owner of Greenplay, which 
supplies natural infill to a variety of 
synthetic turf companies. “Just in 
the past two and a half years, we’ve 
supplied more than 60 fields.”

That’s triple the number of fields 
Carapella supplied natural infill 
to while working for a different 
cork-and-coconut infill provider in 
the nine years between 2006 and 
2015, he says. “It’s a trend — not just 
with one company, but with several 
turf manufacturers — because the 
specifications for natural infill are 
being written now, and they’re being 
driven by the public. The public 
wants alternatives.”

Infill’s importance
Recent media reports have ques-
tioned the content of crumb rubber 
derived from recycled car tires and 

Plant-Based Infills 
GainTraction in 
Turf Market

by Paul Steinbach

Advocates claim that natural infills do a better job than crumb rubber of matching a perfect 
grass field’s speed of play. (Photo courtesy of USF Dons Athletics)

Woodridge (Ill.) Park District Athletic Recreation Center [Photos by Kmiecik Imagery]
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its potential to impact the long-
term health of sports participants. 
But safety is one of many factors 
surrounding infill selection (virgin 
rubber and the recycled soles of 
athletic shoes representing rubber 
alternatives). Other considerations 
include heat absorption, moisture 
retention, migration resistance, 
environmental impact, shock atten-
uation, energy restitution, abrasion 
mitigation, foot traction and ball 
reaction. Says Coleman, “When you 
look at the different components of 
a system — pad, turf and infill — and 
you look at which of these compo-
nents can affect sustainability, heat, 
performance, shock absorption, ball 
roll, rotational resistance, it’s actually 
the infill that impacts all those things 
the most.”

Infill’s importance within the field 
specification process is beginning to 
sink in with consumers. “A lot of field 
owners are starting with, ‘What infill 
do I need? I want to start with the 
infill first and figure out which infill is 
going to fit exactly what I’m looking 
for, and then I’ll build the rest of the 
system around that,’ “ Coleman says.

USGreentech markets one natural 
infill alternative, called Safeshell, 
that combines the ground shells of 
black walnuts found growing in the 
Midwest with shell particles from 
California-grown English walnuts. 
“With more and more scrutiny being 
put on exactly what’s in infill, it really 
started to matter. So we started to 
look at U.S.-sourced natural prod-
ucts that didn’t float,” Coleman says, 
adding that the shell particles are 
rounded using a propriety process, 
and their allergens are removed. “We 
just started putting those two things 
together, working on the supply 
chain and working on the different 

properties of the product and saw 
that they work really well in a turf 
system.”

Natural infill manufacturers claim 
their products help synthetic turf 
mimic natural grass better than 
other infill types — not only in terms 
of playability, but heat absorption. 
USGreentech and Greeplay are 
currently the only two companies 
in the marketplace that supply infill 
exclusively, but several turf manufac-
turers have begun offering natural 
alternatives to crumb rubber and 
other man-made infill products, 
and at least one additional industry 
player has a natural infill alternative 
in development.

FieldTurf, which led the infill turf 
revolution in the 1990s, has market-
ed several systems that incorporate 

cork. One, called CoolPlay, features 
an extruded composite top layer 
of coated cork designed to reduce 
field temperatures by as much as 35 
degrees. Ironically, Woodridge Park 
District in Illinois specified CoolPlay 
for a field house that debuted in Jan-
uary 2017 — the product’s first-ever 
indoor application, according to dis-
trict executive director Mike Adams, 
who cites several reasons for the 
decision to eschew crumb rubber.

“Primarily it came down to the 
concerns that had been raised about 
the potential correlation to cancer, 
but knowing full well that there’s no 
scientific evidence with regard to 
the use of crumb rubber and those 
claims, we debated it hard and long,” 
Adams says, adding of the cork-
based product, “It’s odorless, so for 
an indoor facility, you don’t have any 

Natural infill manufacturers claim their products help synthetic turf mimic natural grass 
better than other infill types — not only in terms of playability, but heat absorption. 
[Image courtesy of Greenplay]
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fumes that might come off anoth-
er type of infill system. And having 
a natural product was enticing to 
us. It just made it a good fit for our 
facility.”
 

Safety debate
Studies have claimed to debunk the 
cancer connection, but what many 
thought would be — at the time 
of its February 2016 launch — the 
definitive federal government study 
on crumb rubber (involving the U.S. 
Consumer Product Safety Commis-
sion, the Environmental Protection 
Agency and the Agency for Toxic 
Substances and Disease Registry at 
the Centers for Disease Control and 
Prevention) has yet to be completed 
and may not see fruition anytime 
soon, according to a source close to 
the turf industry.

Says Carapella, “Even if it comes out 
as 100 percent safe — which I hope 
it is, because there’s a lot of it out 
there — my question is, ‘What about 
the heat?’ There’s no disputing that 
a hot field is detrimental to athletes, 
especially kids.”

Natural infill is less of a heat threat 
for a couple of reasons — namely, 
it’s not black and it’s less dense. “The 
lighter the bulk density, the less it 
will absorb infrared radiation,” says 
Carapella, who has compared organ-
ic infill against crumb rubber, green 
thermoplastic infill, straight sand and 
turf containing no infill at all. “Ba-
sically, the synthetic infills that are 
heavy, with a high bulk density, were 
all within 10 degrees of each other, 
but they were all at least 50 to 60 
degrees hotter than the turf with the 
organic material in it. That’s a safety 
issue.”

Moreover, Greenplay’s signature 
Corkonut® product contains rough-
ly 15 percent cork, which doesn’t 
absorb water, paired with a stabiliz-
ing thatch matrix of tubular coconut 
fiber, which not only pulls humidity 
out of ambient air but delays evapo-
ration of rainfall and artificial irriga-
tion much longer than crumb rubber 
— further enhancing the field’s 
cooling effects. Keeping the coconut 
fibers sufficiently hydrated is key, as 
they will degrade if allowed to dry 
out. In some climates, atmospheric 
humidity is all that is needed, but 
arid regions will require irrigation, 
and indoor applications may not be 
hospitable at all — particularly if a 
sprinkler system isn’t in place in cli-
mate-controlled interiors or there’s 
no way to introduce outdoor air to 
the space.

Keeping natural infill fields safe also 
requires the same maintenance as 
their crumb rubber counterparts 
— seasonal raking of the top layer 
(some systems, including the one 
in Woodridge, have multiple layers 
of sand and sand-rubber mixes) to 
redistribute infill and regular brush-
ing (perhaps every 80 hours of use) 
to keep the turf fibers as vertical as 
possible.

Photo courtesy of USGreentech
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Establishing roots
Plant-based infills are now en-
trenched in the synthetic turf 
discussion, and Carapella sees rapid 
growth for the niche market over 
the next 10 years. “I can’t predict 
what the percentage of growth will 
be, but I only see it growing expo-
nentially,” he says. “It’s not going 
away, because as the fields become 
more popular and we have more of 
them in the ground, it’s just a matter 
of people seeing it, and once they 
see it and play on it, they say, ‘My 
goodness, this is the best field we’ve 
ever played on’ — no matter whose 
turf it is.”

The synthetic turf field at Benedetti 
Diamond, home to the University of 
San Francisco baseball program, has 
been in the ground — and topped 
with Corkonut — since 2015. “We 

chose to go with the turf infill for a 
number of reasons — the ability to 
keep the fill moist, and to keep the 
speed of play to that of grass and 
dirt,” head coach Nino Giarratano 
says. “The field plays as if you are on 
a perfect natural surface.”
Natural infills come at a premium — 
perhaps 50 cents more per square 
foot than crumb rubber, accord-
ing to Carapella, which equates to 
$40,000 in extra investment on an 
80,000-square-foot field. But as 
more players enter the game, and 
shock pad specification becomes 
more prevalent (synthetic turf sys-
tems that employ natural infill of any 
form almost always require inclusion 
of a pad), the move toward alterna-
tive infills should become more “pal-
atable,” as Coleman puts it. “It’s the 
space where innovation is happening 
the most,” he says. “I think there’s a 

really good trend with the amount of 
pads that are being installed. Once 
you’ve committed to a pad, you’re 
just one small step away from going 
to a fully engineered system that 
doesn’t use crumb rubber.”

“It really is based on the end-users 
and what they’re asking for,” the 
STC’s Bond says of infill innovation. 
“Our members come up with these 
new technologies, new products 
and some pretty innovative ways to 
address the comments that we get 
from folks in the industry.”

This article originally appeared in the 
July|August 2018 issue of Athletic Business 
with the title “The naturals: Can plant-based 
infills supplant crumb rubber?” Athletic 
Business is a free magazine for profession-
als in the athletic, fitness and recreation 
industry.
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Sports
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Solid tine aeration involves the 
simple punching of holes in the 

soil, while the hollow tine version 
captures and removes volumes of 
soil often referred to as cores. Hol-
low-tine or core aeration is arguably 
the best general-purpose method 
and is applicable in the widest range 
of situations. In terms of importance, 
aeration as a management practice 
falls somewhere just beyond the 
basic fundamentals of mowing, irri-
gation, and fertilization. One of the 
times when core aeration provides 
the greated benefits in most regions 
of the country is late summer and 
early fall.

Jason Lanier, extension educator 
with the University of Massachusetts 
Turf program, shared an overview of 
why this is so important in an article 
in UMass Turftalk. The article enu-
merates the many benefits of core 
aeration and may be useful to share 
with clients.

Relief of compaction – Compressive 
forces such as foot or vehicle traffic 
can lead to dramatic reductions in 
total pore space of the soil.

Improved gas exchange -Turfgrass 
root tissues require a sufficient 
supply of oxygen for respiration and 
growth. Beneficial soil microorgan-
isms also require ample oxygen for 
proper functioning and robust popu-
lation numbers. Aeration also pro-
motes better moisture infiltration 

and drainage, reducing the potential 
for prolonged soil saturation and 
associated oxygen inhibition.

Improved microbial activity – Like 
turfgrass plants, soil microorganism 
populations normally benefit from 
aeration. Healthier microbial pop-
ulations perform myriad functions 
including the breakdown of thatch 
and organic matter, and the recy-
cling and retention of nutrients in 
the turf system.

Management of thatch – Thatch 
typically accumulates when resilient 
plant tissues, such as stolons and 
rhizomes, are produced faster than 
microbial populations are able to 
break them down. Improved soil 
conditions from aeration help to ‘tip 
the scales’ in favor of microbes and 

allow better control of the rate of 
thatch buildup.

Improved moisture infiltration – Be-
cause aeration helps to break up and 
reduce thatch and mat layers, and to 
disrupt any existing surface crusts, 
better site permeability and better 
infiltration of moisture into the 
root zone frequently results. While 
several aeration events per year may 
be appropriate for higher traffic 
areas, especially on golf courses or 
sports fields, once annually is a good 
general guideline for many lawn and 
grounds areas. Lower maintenance 
turf areas may be aerated even less 
frequently. It is important to apply 
aeration based on need and specific 
management goals, as research has 
demonstrated that aerating too fre-
quently, especially at similar depths, 
can create a ‘cultivation pan’ in the 
soil profile over time. Remember 
also that core aeration is a disruptive 
process and somewhat of a shock to 
the system. Aeration should be car-
ried out only when aesthetic consid-
erations permit, and when favorable 
conditions for recovery exist.

5 Benefits of Core 
Aeration from 
UMass

by Staff - Turf Magazine
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Tips for supplying correct �les:

from the 
ground up.

Discover more at 
www.simplotpartners.com
© 2018 J.R. Simplot Company.

Denton Kurtz
Simplot Partners | Colorado
@DentonKurtz_SP
denton.kurtz@simplot.com
cell: (970) 230-0450

Innovation 

Jason Aerni
Simplot Partners | Colorado
@aerniturfguy
jason.aerni@simplot.com
cell: (970) 231-5632

1-800-280-8873 (TURF)  |  www.Gra�sTurf.com

S H O R T  C U T

GTF Kentucky Bluegrass
Our Kentucky Bluegrass blend 
has a beautiful dark green color 
and a soft padding-like texture. 
During summer months, it 
thrives in full sun while 
maintaining the aggressiveness 
to handle the wear and tear.  

• 9 months of green
• Extreme wear resistance

HY-Performance Bluegrass
Bringing together the benefits of 
Kentucky Bluegrass with Texas 
Bluegrass, creating the ultimate 
HY-Performance Blue hybrid 
turf.

• Grows lower and slower than 
most bluegrasses

• Strong disease and resistance
• Highly tolerant of heavy wear

GTF Short Cut
This Bluegrass has a low, 
compact growth habit, making 
it ideal for sports fields. Seed is 
selected from turfgrasses 
shown to demonstrate wear 
tolerance in NTEP turf trials.

• Exceptional in areas of high 
sun exposure

• Superior Winter Hardiness

HY-PERFORMANCE

BLUE

2018 
CALENDAR 
OF EVENTS

Spring Seminar 
May 22 

@ Colorado School of Mines

Networking Night 
June 2

@ Polo Grounds, Sedalia, CO

Lawn Mower Open
July 11 

@ Fossil Trace, Golden, CO

Fall Seminar
October 16

Douglas County Fairgrounds, Castle Rock, CO

Annual Meeting
@ RMRTA Conference December 5th
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One of the most valuable func-
tions of social media is that 

it opens the door to an ongoing 
dialogue with your customers. On 
Facebook, for instance, they can 
react to your posts with a “like” or 
“love” button (among other reac-
tions), and they can even comment 
on what you have to say. But how 
much do “likes” really matter?

Those we spoke to say they don’t re-
ally pay attention to “likes” as much 
as they do views. They’re a lot more 
interested in just reaching folks than 
having them like their posts.

Phelps says they pay very little atten-
tion to “likes.” They’re more interest-
ed in using it to build brand aware-
ness. She adds that sometimes even 
high-performing posts won’t give 
you the results that you want, but 
they will give you brand awareness. 
Utopian had a very high-performing 
post that was created with the pur-
pose of generating some response. 
While they had a lot of customers 
see the post, they got zero response.

“Our best performing post this year 
was a philanthropy-related post in 
which we were asking for nomina-

tions for the free holiday lighting 
we provide to someone in need or 
a veteran,” says Terra Phelps, presi-
dent and handler for Utopian Land-
scapes LLC, Harrisburg, Pennsylva-
nia. “We had 61 shares and more 
than 14,000 views, but we didn’t get 
a single nomination for the contest. 
It was sort of like the bystander 
effect. Everyone probably assumed 
somebody else had nominated 
someone already. Even so, you can’t 
buy that kind of exposure with all of 
the people who saw it.”

Another key to social media is re-
sponding to customers. If they post 
a question or a comment on your 
page, it goes a long way to respond 
to them.

All of this effort is time consum-
ing, and while social media may be 
inexpensive in terms of cost, it is 
definitely a time investment.

“Social media does consume a 
considerable amount of time,” says 
Glen Baisley, marketing and custom-
er service director for Neave Group 
Outdoor Solutions in Wappinger 
Falls, New York. “I’m working full-
time on marketing for Neave but not 
every company has the budget for 
that. However, if you are growing 
as a company and your marketing 
efforts start to require more focus, 
you really should think about hiring 
someone or giving someone in your 
company the responsibility of han-
dling social media.”

Just be careful about your message, 
Baisley adds. “When you hire an out-
side person to handle social media, 
they simply don’t know the company 
well enough to create content with 
your ‘voice,’” he warns. “If you go 

Understanding 
Feedback on Social 
Media

by Lindsey Getz
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that route, you must work closely 
together.”

Chad Diller, landscape indus-
try certified technician, 

ISA-certified arborist 
and account manag-

er for Landscape 
Leadership, agrees. 
“Social media is 
such a personal 
message,” he says. 
“You can pay some-

one to develop a 
strategy for you, but 

the posts really need to 
come from your voice or 

someone who understands 
your company.”

At the end of the day, Diller says 
what really matters most with social 

media is your content. Your biggest 
effort should be dialing in on excel-
lent material, he says.

“Think about why you follow brands 
outside of the green industry, and 
which ones stand out,” Diller says. 
“Posting the same old ‘braggy’ 
pictures of work your company did 
at a golf outing or the special you’re 
running this month are typical and 
ineffective. Prospects and custom-
ers aren’t interested in typical and 
they’re more concerned about 
themselves than your company. It’s a 
harsh reality but one to keep in mind 
to have a realistic view about what 
you want to publish.”

ENVIRONMENTALLY FRIENDLY

Portable, electric field 
liner featuring plug-and-
stripe technology. A great 
alternative to aerosols.

GREAT LINES
EASY TO USE

Jay Hayes
720-347-8114
jhayes@pioneerathletics.com
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QA
MEMBER PROFILE

&

1. Where are you from and how 
did you end up where you are 
today?

I am a native of Colorado and have 
lived here my whole life, I got started 
in the sports turf industry in 2005 
working at Jeffco Stadium. I have 
also worked for the the City of Glen-
dale taking care of Infinity Park, the 
City of Lousville as the Athletic Fields 
Supervisor and I am now currently 
working for Kroenke Sports and 
Entertainment as a Turf Manager at 
Dick’s Sporting Goods Park. 

2. What attracted you to the 
sports turf profession?

I grew up playing sports and natural-
ly gravitated towards being involved 
in the sports turf profession. 

3. What types of fields do you care 
for?

Currently we take care of 25 fields, 
two of which are synthetic. Our sta-
dium field and practice field are used 
primarily for soccer, the other 23 are 
multi-purpose fields.   

4. What do you enjoy most about 
the sports turf industry?

The people and relationships I have 
made. The Sports Turf Industry is 
such a great avenue to network, I 
have had the opportunity to work 
and meet some amazing people who 
have challenged and made me better 
at what I do.  

5. What do you enjoy the least 
about the sports turf industry?

I don’t have anything negative to 
say about the Sports Turf Industry, 
whether it is good things or bumps 
in the road, being involved in sports 
turf has put me where I am today. 
Now the scheduling of our fields, 
that’s a different story!

6. What is something that you 
have learned working in sports 
turf that you would like to share 
with others?

Be a sponge, go to conferences, net-
work and don’t be afraid to talk to 
other people in the industry. Listen 
and learn, you might pick something 
up along the way that will help you 
advance in this industry.

7. What would you tell someone 
who is considering the sports turf 
industry for their profession?

It is a great industry to start a career 
in, you get to work on something 
that is the first thing people notice 
when they show up to the field.

Joe Ferrera
Turf Manager
DSGP
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MEMBER PROFILE

&
C o m m e r c i a l

1. How is PBI-Gordon involved 
with CSTMA?

I try to support the organization 
by attending every event whenever 
possible, networking, and maintain-
ing our sponsorship levels.  Fortu-
nately, our wide range of products 
are used by Sports Turf Managers, 
so getting questions daily helps keep 
me involved!

2. What do you wish other people 
knew about CSTMA?

I wish that other people knew just 
how many OTHER tasks go into 
being a Sports Turf manager.  Of 
course the things people see are 
mowing, dragging baseball fields, 
painting lines, etc.  But a lot of the 
time the small tasks go unnoticed.  
Hosting events, concert prep, deal-
ing with outside entities that use our 
facilities, or doing jobs to help out 
other departments.  Not to mention, 
the increasing number of unique 
revenue events that get added to 
the plate.  Sometimes those oth-
er events can make the job quite 
rewarding.

3. What are the responsibilities of 
PBI-Gordon?

PBI-Gordon is an Employee Owned 
Company that has manufactured 
products for the turf industry since 
the 1960’s.  We manufacture popular 
products such as SpeedZone, Surge, 

Q4 Plus, T-Zone SE, Segway, Fer-
romec and many more.  As a former 
Sports Turf Manager, I had used 
many of the PBI-Gordon products, 
so moving to this side of the busi-
ness was an easy transition since our 
products align so well.

4. What are the most important 
changes that the company has 
seen in sports turf management in 
the past 5-10 years?

I have enjoyed seeing the Sports Turf 
Manager embrace new and more 
aggressive cultural practices in the 
last 5-10 years.  Especially in regards 
to control products, my primary 
area of the field, the understanding 
of what certain stresses or weeds 
can tell you about your turf site, and 
how to manage it more effectively.

5. You know a lot of sports turf 
managers. What are they saying 
are the biggest obstacles to over-
come for them to be successful?

Attracting young people to the 
industry, and retaining quality em-
ployees.  I deal with more than just 
Sports Turf of course, but one of 
the underlying issues that seem to 
be affecting the industry as a whole 
is finding enough quality labor staff.  
I think that is always an important 
issue.  We have to find unique ways 
to seek out and good people for our 
industry.

6. What are PBI-Gordon Corpora-
tion’s passions and interests with 
regards to CSTMA?

Our Corporate Vision is: Inspired 
innovations for green spaces, pets 
and people.  To me that just aligns 
so well with Sports Turf Manag-
ers, right?  Everything we do as 
groundskeepers revolves around our 
green spaces that we manage for 
other people’s safety and enjoyment.

7. What might we be surprised to 
know about PBI-Gordon?

Fairway Herbicide, our very first 
product, is still made and used to 
this day as Trimec Classic.  We have 
made tremendous technological 
advances since then with new prod-
ucts of course, but the original is still 
around after all these years.

8. You get to see many facilities 
and field managers. What is one 
of the most resourceful or innova-
tive practices you have seen?

One thing that has me intrigued, and 
I think will prove to be increasing-
ly helpful, is the use of data in our 
industry.  Using soil moisture data 
from these new portable soil and 
plant diagnostic devices, or field 
hardness testing, things like that.  
Figuring out how to put a number to 
something and then understanding 
data to make decisions, that’s cool.

Don Frantz, PBI-Gordon, 2018
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Having an effective irrigation 
schedule established is not 

only useful to help manage water 
and pumping costs, but also to help 
reduce disease, fertilizer use, runoff, 
and erosion. An effective schedule 
contributes to healthier turf and 
vibrant plants and groundcovers. 
The creation of irrigation schedules 
have matured in many ways from the 
old methods of arbitrary runtimes 
for spray and rotor zones, to utilizing 
full water audits, soil analysis, and 
daily, automatic sprinkler run time 
adjustment for evapotranspiration 
rates calculated by on-site weather 
stations.

Among the variety of solutions for 
irrigation scheduling are “smart con-
trollers” offered by many manufac-
tures that can help assist with daily 
irrigation scheduling adjustments. 
Smart controllers are irrigation con-

trollers that have the ability to adjust 
the daily irrigation run times based 
on the weather conditions. These 
smart product offerings vary greatly 
in cost and complexity.

Some manufacturers offer simple 
and cost-effective add-on weather 
sensors that provide true onsite 
weather data that may be compat-
ible with existing field controllers. 
Other more complex solutions may 
require existing field controllers to 
be replaced and add monthly sub-
scription costs to supply the daily 
weather information from remote 
weather stations to the site. One 
of the widening trends with smart 
controllers is the ability to tie into 
a web-based environment, which 
brings a new level of control and 
alerts directly to managers’ mobile 
phones. A key consideration should 
be that all weather-based controllers 

often need significant initial observa-
tion and adjustment before optimal 
performance is achieved.

Regardless of any technologies being 
employed, it is important to note 
that having an efficient system is par-
amount to effectively utilizing your 
limited water resources. It is a good 
idea, especially on older systems, to 
perform a water audit of the system 
or at the very least a tune up before 
addressing scheduling concerns. 
During a site inspection the system 
should be checked for damaged and 
leaking heads and to ensure heads 
are level and unobstructed. At this 
time, the pressure should also be 
checked at the nozzle to verify the 
optimum manufacturer pressure 
recommendations are met. If the 
pressure is too high, pressure regu-
lation at the valve should be consid-
ered since high pressure can ham-
per efficiency just as badly as low 
pressure. If low pressure is observed 
refer to manufacturers’ nozzle data. 
Often, smaller nozzles can be utilized 
to help reduce flow as well as restore 
pressure and nozzle efficiency to the 
system.

An irrigation schedule should be 
created for each month of the 
growing season. This will serve as 
a base schedule that will typically 
require only minor adjustments with 
the exception of extreme weather 
events like prolonged rain or above 
average heat. The first step in this 
process is to collect historic or aver-
age evapotranspiration rates for the 
local area. Evapotranspiration is the 
measured combined loss of water 
from soils by evaporation and plant 
transpiration. This data can often be 
accessed through a water purveyor 
website or by an Internet search for 

Effective Irrigation 
Scheduling

Troy Leezy
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the best available local source. Once 
this data is gathered, you can derive 
how many inches of irrigation water 
is needed by plant type. The irriga-
tion schedule would then be built to 
replace this lost moisture.

An additional consideration of the 
efficiency of the irrigation system 
components also plays a role. Since 
no irrigation system is 100% effi-
cient, additional irrigation will need 
to be applied to compensate for 
the difference between the plants’ 
needs and the ability of the irriga-
tion equipment to apply the water. 
Generally, rotary sprinklers range in 

efficiencies from excellent at 80% 
or higher, to a general average in the 
70% range. Traditional spray sprin-
klers tend to be less efficient than 
rotary with the high range being 
60% and an average around 50%. 
However, new spray head technol-
ogy exists with rotator type nozzles 
that can easily bring the traditional 
type spray systems in to the 80% 
efficiency range by converting noz-
zles. Systems with pressure, flow, 
and maintenance issues can fall well 
below these averages.

As you prepare for your upcoming 
growing season, assess and repair 

the irrigation system at spring start 
up and generate an expected month-
ly irrigation schedule based on your 
local evapotranspiration rates. If 
your budget allows, strong consider-
ation should be made for employing 
irrigation system audits and new 
technologies like smart controllers 
to help achieve optimum water 
savings.

Troy Leezy, CID, CWCM, CLIA, is Region-
al Sales Manager – Southwest/Mountain 
States, for Hunter Industries and has more 
than 33 years of irrigation industry experi-
ence.
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I write on the first day of autumn, a 
windy day in south central Pennsylva-

nia that won’t see 70 degrees. Earli-
er today I made note of which tree 
branches threatening the house need 
to come down before the snow flies, 
and thought I would share some ideas 
for preparing your football or soccer 
fields for winter in the cool-season 
turf regions. I turned to a great source 
of information—STMA’s Technical 
Bulletins, available at www.stma.org.

“Cool-season grasses get a flush of 
growth in the fall. It is important to 
fertilize these grasses during this 
time to maintain healthy growth and 
enhance recovery from wear. With 
proper fertilization, your field has the 
best chance to go into the winter with 
a high amount of turf cover. Apply 1 
lb. of nitrogen per 1000 ft2 in mid-Oc-
tober and after the first hard frost. 
You can wait until after the season 
to combine the final fertilizer appli-
cation with post-season hollow-tine 
aerification and seeding. Do not apply 

excessive amounts of nitrogen within 
a few weeks before the first expected 
frost. Too much N at this time results 
in extreme plant succulence, which 
can lead to cold injury.

“Begin overseeding following the first 
game with perennial ryegrass and 
continue seeding throughout the sea-
son. Over time you will build a “seed 
bank” that will help maintain cover 
during the fall and into the winter. 
Also, some of the seed that does not 
germinate in the fall will germinate in 
the spring. Focus your overseeding 
on the high wear areas . . . if you can 
maintain turf in these areas you will 
have fewer weeds in the spring.

“Fill divots throughout the season 
with divot mix that contains sand/
soil, organic fertilizer, and perennial 
ryegrass seed. This will help ensure a 
divot-free field in spring.

“Depending on your location, your 
turf may be able to begin to recover 

from damage after the season if it is 
still actively growing. If turf growth 
has stopped, you can still take steps to 
ensure your field survives the winter. 
Lower your mowing height to reduce 
your chances for snow mold out-
breaks and damage. Even if your turf 
is dormant, aerify with hollow-tines 
and seed so you do not have to worry 
about it in the spring when your field 
may be waterlogged from spring rains.

“Applying topdressing in conjunction 
with aerification will also improve 
conditions in the spring. On native soil 
fields, consider topdressing with com-
post. Sand-based field should be top-
dressed with sand that closely match-
es the particle size distribution of the 
rootzone. Seed large, worn out areas; 
sod smaller worn out areas. Even if 
the sod is dormant, you can install it 
in places like soccer goal mouths. As 
soon as the weather warms up, it will 
start rooting.

“Apply a fungicide to protect against 
pink and gray snow mold. Check with 
your local university for recommen-
dations on which fungicides to use. 
Use growth covers. Growth covers 
create a greenhouse-like effect that 
allows seed to germinate and turf 
to grow during the winter. Consider 
using growth covers in your high wear 
areas after you have seeded them. Be 
sure to apply a snow mold fungicide 
and remember you’ll probably have to 
take the covers off periodically so you 
can mow.

“Preemergent herbicides can be ap-
plied in late fall for spring weeds BUT 
it is important to not overseed if you 
apply a preemergent herbicide be-
cause the herbicide will prevent your 
seed from germinating. If you need 
to overseed, you can kill weeds in the 
spring with postemergent herbicides.”

Winter is 
Coming

Eric Schroder
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SOD-QUALITY 
SEED 

GUARANTEED

Pawnee Buttes Seed Inc.  
605 25th Street, Greeley, CO 80632 

(970) 356-7002   •  (1-800) 782-5947 
Don Hijar     Dave Rady   

 Andrew Dickinson     Donald Schoderbek     
info@pawneebuttesseed.com 
www.pawneebuttesseed.com

You can't fumble 
when you pick 
Pawnee Buttes 

Seed!! 
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PRO LEAGUE® INFIELD CONDITIONERS

Use Turface® Pro League® Infi eld Conditioners 

and Turface SlideMaster™ Topdressing to craft a 

high-performance infi eld surface that optimizes 

playability and player safety while minimizing moisture 

and maintenance. And with our uniform particle sizing 

and vivid product color options, you’ll also generate a 

big-league look, for the ultimate home fi eld advantage.

The #1 Conditioner for Safe & Playable Fields

Visit Turface.com to check out
our winning product lineup!

Your Home Field Advantage™

®

Proposed HGT logo

Logo with yellow background

Logo in black and white

T E C H N O LO G Y

healthy grass

T E C H N O LO G Y

healthy grass

TM

s u p e r c h a r g e d 
b e n t g r a s s

s u p e r c h a r g e d 
b e n t g r a s s

With Yellow Jacket ® Enhanced Seed Coating

We want to provide 
more avenues for our 

members to stay connected.  
CSTMA members can use 
social media for networking, 
sharing experiences with our 
peers and opening discussions 
about sports turf management.  
Please join us in our goal to 
keep all of our members as 
connected and informed as 
possible.

Like us on Facebook!  Go to 
www.facebook.com/CSTMA and 
“like” our page to begin seeing 
our posts on your Facebook 
newsfeed.  We will be posting 
information about upcoming 
events as well as photos from 
each event held.    Feel free to 
post your own photos of your 
fields or your ongoing projects.  
We would love to see what 
you’re working on!

Follow us on Twitter @
CSTMA_turf.  On Twitter we 
can connect with turf industry 
professionals locally, nationally 
and internationally!  Follow 
us to see our tweets on 
your timeline.  We will tweet 
information about upcoming 
events, photos and re-tweets of 
turf related topics. 

Join our LinkedIn 
discussion group “Colorado 
Sports Turf managers 
Association”.  LinkedIn provides 
a great discussion forum to 
help you get information from 
other turf managers.

Members of our social media 
groups will be entered to win 
prizes at our CSTMA events!

The Social Media Connection
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NEWSTRIPE’s NEW FIELD LINE UP 
HashMark Master II ™  Hash mark Painter  

Save time and money with the new 
HashMark Master II™ hash marker 

 5x faster than other methods  
 No measuring, stringing or templates  
 One person can easily operate 
 Works on High or Low Pressure Machines 

 FieldLiner ™ 3  Field Striper  

1-800-624-6706  |  www.newstripe.com Made in the USA 

Paint– and Go™ Hash Mark  Painter  

The all new Paint-and-Go™ is a fast, 
inexpensive and simple way to paint 
your football field’s hash marks.   

 Mounts to rear of Newstripe stripers 
 No heavy templates to carry 
 One person can easily operate 

The FieldLiner 3™ sets a new 
standard for economical field 
marking equipment. This low 
cost machine stripes faster than 
aerosol machines and produces 
a better quality line.  

 Stripe 25-30% faster than  
aerosols 

 Handle folds for easy 
transport and storage 

 Removable spray gun for 
curves  and stencils 

 Add the optional CO2 Power 
Pack to eliminate hand 
pumping   

Sod quality 
Bluegrass and Tall Fescues

Specialty Turf Mixes

Helping you grow... one seed at a time!

Turf Sales
Ron Retzlaff
303-746-0947

rretzlaff@buffalobrandseed.com
Michael Hays
970-356-4710

mhays@buffalobrandseed.com 

101 East 4th Street Rd., Greeley CO 80631

CSTMA ad.indd   1 5/9/2017   12:22:45 PM

ST BASE

DURAEDGE ENGINEERED
INFIELD MIXES

PROSLIDE ENGINEERED
TOPDRESSING

INNOVATIVE GROOMERS
FROM ABI SPORTS TURF

NDBASE RDBASE
THE RIGHT

FOUNDATION
THE RIGHT

TOPDRESSING
THE RIGHT

EQUIPMENT

Learn more at www.duraedge.com or contact your
local representative, Jamie Farquhar at (724) 870-4375

MORE GAMES • SAFER GAMES • LESS MAINTENANCE
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Environmental Facility Certification Program
STMA has officially launched its Environmental Facility Certification Program. The 
program was developed to help document the environmental stewardship of STMA 
members and is awarded to the facility. The first step is to conduct an electronic as-
sessment of 10 areas – either for your athletic complex or for a single field.

 After you have completed the assessment, STMA will score it. If you have achieved 80 
percent compliance on each of the 10 sections, you will be notified that you passed. 
The next step is to engage an attester who can do a walk-through of the facility 

with you to validate your environmental practices. Qualified attesters include an academic in the field of turf 
management or a Certified Sports Field Manager (CSFM). STMA will provide an electronic assessment form 
to the attester. If the attester verifies your practices, the facility will be designated an STMA Certified Facility 
for Environmentally Responsible Management. You can choose recognition for your facility through a plaque 
or a banner. A $100 fee will be charged once your facility achieves certification, which includes the recognition 
materials.

If you do not achieve the 80 percent passing score, you have one year to re-assess the sections that you did 
not pass. Certification is valid for three years; after that time period, the process will need to be repeated. If a 
sports turf manager leaves a facility, the facility still maintains its certification until the end of the three-year 
period.

 If you have questions, please call STMA Headquarters at 800-323-3875.

The 2018 Colorado Sports Turf 
Managers Association Board 
would like to offer you a look at 
continuing education or assisting 
in your degree program to be a 
Sports Turf Manager. In years past 
only students were able to receive 
these benefits. Please look over 
the different scholarship programs 
we now offer and think about 
furthering your education. CST-
MA is committed to allowing all 
Sports turf personnel the option to 
better themselves through this new 
program. Visit our website at www.
cstma.org under CSTMA Resourc-
es, to download the application 
and instructions to get you started 
down the path to receive one of 
these great benefits.

Two Year Horticulture Student 
Scholarship- $500 each  
2 Will Be Awarded
• Student must be enrolled full time at a 2 

year college in Colorado
• Student must be a member of CSTMA
• Enrolled to attend classes towards a 

degree or certificate in a sports turf 
industry field

                
Four Year Horticulture Student 
Scholarship - $1,000 
2 Will Be Awarded
• Student must be enrolled full time at a 

4-year college in Colorado
• Student must be a member of CSTMA
• Enrolled to attend classes towards a 

degree or certificate in a sports turf 
industry field

                

Employee Continuing Education 
Scholarship- $500 each  
4 Will Be Awarded
• Employee must be employed full time
• Employee may not be enrolled full time 

at a college
• Studies must be sports turf industry 

specific
• Employee must be a member of CSTMA 

in good standing 
                
CSFM Scholarship- $350 each
• Must be a STMA & CSTMA member in 

good standing
• Scholarship will be paid once comple-

tion of the CSFM certificate is provided 
to the board.  

• Member must work in the Sports Turf 
Industry

• Must apply before taking CSFM exam
                

2018 CSTMA Scholarships



FALL 2018  • THE ROCKY MOUNTAIN HALFTIME     23

Defining a textbook horse who is 
likely to succeed on dirt or turf 

can be as simple as glancing at the 
specimen’s physical makeup and 
pedigree page. Horsemen, howev-
er, remain divided over determining 
an archetype for synthetic-surface 
runners.

Horsemen now have 12 years of data 
on modern all-weather surfaces to 
help form an opinion, beginning with 
Turfway Park’s installation of Polytrack 
for its 2005 fall meet. From there, 
tracks in six other states and provinc-
es have followed. Races on synthetic 
tracks have crossed the spectra of 
class and distance from nickel claim-
ers to the Breeders’ Cup Classic.

Synthetic surfaces have fallen in and 
out of vogue, leaving Woodbine’s 
as the highest-profile meet with an 
all-weather main track. The Queen’s 
Plate, with a purse of 1 million Canadi-
an dollars, is the world’s richest race 
over a synthetic surface.

Woodbine is in its 11th year of racing 
over a synthetic surface, but even the 
province’s most successful horsemen 
are still sorting out which characteris-
tics work best on the main track.

“I’ve been looking hard to see if I can 
find a ‘synthetic foot,’ and I’ve had all 
different variation of horses win races 
[on the surface],” said Mike De Paulo, 
the trainer of 2016 Canadian Horse 
of the Year Caren. “Where you have a 
clubby-foot horse that maybe does a 
little better in the mud or flatfooted 
horses do a little better on the turf, I 
haven’t been able to find it yet.”

For some, the question of how a 
horse will run on synthetic footing 
can only be answered on the track.

“I have no hard-and-fast rule yet, 
I don’t think,” said Ian Black, the 
trainer of 2007 Queen’s Plate win-
ner Mike Fox. “You buy the better 
horses. Some of these horses, when 
they’re not handling it, you go out 
there and train and work them a few 
times, and maybe you have to go to 
Fort Erie to find the dirt.”

There may not be a uniform opinion 
on what makes a synthetic-surface 
standout, but most will acknowledge 
the success that turf-leaning horses 
have had in the conversion.

To a degree, it adds up. Among last 
year’s top 20 sires by North Amer-

ican synthetic earnings, 10 won at 
least once on turf during their own 
racing careers. Just four of the top 20 
on the overall sire list boasted a turf 
win.

“Any time we go to buy a yearling, 
we generally look to see if there’s 
some turf in the pedigree because 
synthetic and turf are fairly simi-
lar,” De Paulo said. “I wouldn’t say 
they’re the same. I’ve had plenty 
of horses that were good Polytrack 
horses that didn’t run well on the 
grass, but it’s certainly a little closer 
than a dirt horse.”

Nine of last year’s top 10 North 
American sires by progeny earnings 
on synthetic surfaces were Ontar-
io-based, showing the weight that 
Woodbine’s Tapeta surface carries 
with the province’s breeders.

Old Forester has been Canada’s 
leading sire by general and synthetic 
earnings in four of the past six years, 
including 2015 and 2016. The son of 
Forestry was a Grade 3 winner on 
turf but has never topped the coun-
try’s turf sire list.

The stallion resides at T. C. West-
meath Stud Farm in Shelburne, On-
tario. Farm owner John Carey said 
he does not buy into the belief that 
turf success automatically translates 
into success on all-weather surfaces. 
Instead, he said a stallion’s will to 
win and his ability to impart that 
onto his foals is the key to success 
on the surface.

“If you’re looking at a horse to stand 
as a sire, you have to look at a horse 
that was competitive,” Carey said. 
“Whether he ran on grass, synthetic, 
or dirt, he has to be a competitive 
racehorse himself.”

Still Hard to Predict
Which Horses Will Take 
to Synthetic Surfaces

Joe Nevills, Daily Racing Form
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Contact us: 
Kevin Wood  720.503.6627
Ed Gurza  970.215.7254
Troy Smith 602.284.8274

EwingIrrigation.com

Infield Conditioners 

Packing Clay

Field Marking Paint & Supplies  

Hoses, Nozzles & Accessories  

Maintenance Tools 

Field Accessories 

Hitter’s Mats & Turf 

Fertilizer, Seed & Chemicals 

Ewing is the largest, 100% family-owned landscape 
supplier in the Rocky Mountains. 

PHOTO QUIZ   
FROM PAGE 3

Remedy: An athlete was practicing 
with a medicine ball, throwing it down 
into the turf and displacing the infill. 
The crew works to brush/groom the 
field weekly before the games, add and 
level infill where necessary, inspect for 
tears/damage, and impact test areas 
such as the one in the photo.

SOLUTIONS
DELIVERING 

TSP CSTMA FEB 18 R1_1-25-18

We deliver 
Sports Turf 
solutions in 
MORE ways 
than one.

turffuel.com

Social icon

Rounded square
Only use blue and/or white.

For more details check out our
Brand Guidelines.

877-881-0436  |  target-specialty.com

Contact our Denver Sales Representatives.

Daryl Dinkel 970-214-7101  |  daryl.dinkel@target-specialty.com

Jeff Elliott 970-214-7205  |  jeff.elliott@target-specialty.com

Denver, CO 
555 W 48th Avenue
Suite C
Denver, CO 80216

•	 A	complete	line	of	quality,	effective		
products	in	stock

•	 Staff	that	provides	enhanced	industry	
experience,	expertise	and	solutions

•	 With	over	40	Locations	–	a	National	
presence	providing	same-day	or	next-day	
delivery	in	most	regions

•	 Specialized	Training	and	education	by	
industry	experts,	with	opportunity	to	earn	
CEU	credits



8000A E-Cut™ Hybrid Mower
• TechControl™ Display locks in 

performance and uptime
•  

horsepower
•  

hydraulics from reel circuit
•  

COLORADO SPRINGS
 

PARKER
 

www.PBEquip.com. ELIZABETH
 

Infield Mixes

Warning Tracks

Sports Clay

Laser Grading/Lip Repair

Mound Construction 

Aeration

Topdressing

Professional Installations

Free Field Audits

Maintenance Programs

Better on athletes. Even Better on your bottom line. 

• 

•  

               YOur turnkey solution for athletic sports fields.

AllAmericanSportsMaterial.com    |   Bill Schell  970.539.1418   |   Sean Lydon  970.573.9047    |    Tom Martin  970.371.2985

Your vision. our material.
organic lock pathways



DON’T MISS THIS EVENT!DON’T MISS THIS EVENT!
Fall SeminarFall Seminar
October 16thOctober 16th

Douglas County FairgroundsDouglas County Fairgrounds
Castle Rock, COCastle Rock, CO
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Feature Article...Feature Article...
Plant-Based Infi lls GainPlant-Based Infi lls Gain
Traction in Turf MarketTraction in Turf Market




